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Avvagningar infor budgetbeslut

Stages in product life cycle
Market share
Competition and clutter

Advertising frequency

Product differentiation
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Alltid ont om resurser....

« Kostnads- och intaktsanalys

« Potatismodellen — tank - A
. ' jag hur "
avkastning [ Arefiie o
. . . kéttfarshistorien... /&
« Skapa en mix — kombination |

av de fem verktygen
 Noggranna mediaval
* Timing
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Push and Pull strategy

Push strategy
Producer marketing activities Reseller marketing activities
(personal selling, trade (personal selling, advertising,
promotion, other) Retailers and sales promotion, other]
Producer > wholesalers > Consumers
Pull strategy
Prod P Demand Retailersand _ Demand c

roducer % wholesalers onsumers

}

Producer marketing activities
(consumer advertising, sales
promotion, other]
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Push and Pull strategy
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