Paverkan (Kapitel 15,16,17,18)
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Kommunikationsprocessen

Integrerad kommunikation och
5 verktyg

Att utveckla effektiv
kommunikation 5 steg

Marknadsforingsbudget
Push and Pull strateqi

N
RESORTS I

&‘ * 3 U el ™




Kommunikationsprocessen

Sender —> Encoding —> —> Decoding —> Receiver

Sender’s field of experience Receiver’s field of experience




Marknadskommunikations systemet
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Advertising Advertising

Personal selling Personal selling —> Word-of- —
Company — Sales promotion —> Intermediaries —> Sales promotion —> Consumers mouth Publics
Public relations Public relations Rl [~
Direct marketing Direct marketing
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Integrerad marknadskommunikation

Integrated marketing
communications is the
concept under which a
company carefully

Integrates and O
coordinates its many
communications channels
to deliver a clear,
consistent and compelling

message about the
organisation and its

products.
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Integrerad marknadskommunikation=
skapa forsaljning, bygga varumarke, relationer

Advertising Persgna[
selling
[ Consistent, clear \Y
and compelling
company _
Sales. and brand PUb_lIC
promotion messages relations
Direct
marketing
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Promotion-verktygen 5 stycken

MER \SPORT.  °
Advertising is any paid . -‘-és..\;f_e_g%m
form of non-personal =,
presentation and
promotion of ideas,
goods, or services by an

identified sponsor

Sales promotions are
short-term incentives to
encourage the purchase
or sale of a product or
service
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Verktygen

Public relations is building
good relations with the
company’s various publics by
obtaining favourable publicity,
building up a good ‘corporate
image,” and handling or e e L2 SN i T P e S S
heading off unfavourable Betala I for
rumours, stories and events ny S'DOlltlk
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Verktygen

* Personal selling is
personal presentation by

the firm’s sales force for
the purpose of making
sales and building
customer relationships

« Direct marketing is
direct connections with
carefully targeted
Individual consumers
both to obtain a
Immediate response and
to cultivate lasting
customers

TUTRE UREREVIRH R AR TR R ICUNE IR IR AR IR BRI



